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HOUSING HURDLES FOR MILLENNIALS
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~ RISE IN HOUSEHOLD INCOME OF BUYERS
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FIRST-TIME BUYERS UNDER HISTORICAL NORM
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Presentation Notes
Suppressed FT buyer share at 38%
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|\/|EDIAN AGE OF FIRST-TIME BUYERS UNCHANGED
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MULTI- GENERATIONAL HOME BUYING
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: 83% OF RENTERS WANT TO OWN—
? 94% OF RENTERS UNDER THE AGE OF 34 WANT TO OWN
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TRENDS THAT WON'T QUIT
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-~ EXPECTED TENURE HISTORICALLY HIGH
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BUYER USE OF AGENTS
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AGENT-ASSISTED SALES ALL TIME HIGH
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