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COMPETITION IS UNAVOIDABLE 

Primary  
Home  

Buyers,  
65% Investors,  

19% 

Vacation  
 Buyers, 16% 

2016 Investment and Vacation Home Buyers Survey  



HOUSING HURDLES FOR MILLENNIALS 

Flat 
wages 

Student loan 
debt  

Rise in 
rents 

Rise in home 
prices 



Profile of  Home Buyers and Sellers 

RISE IN HOUSEHOLD INCOME OF BUYERS 
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NO LONGER…ALL THE SINGLE LADIES 

Profile of  Home Buyers and Sellers 
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FIRST-TIME BUYERS UNDER HISTORICAL NORM 

Profile of  Home Buyers and Sellers 

Historical norm is 40% among primary residence buyers 
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MEDIAN AGE OF FIRST-TIME BUYERS UNCHANGED 

NAR Profile of  Home Buyers and Sellers  
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MULTI-GENERATIONAL HOME BUYING 

2016 Profile of  Generational Trends 

13% Bought 
Multi Gen 

Home 

Spend 
Time 

w/Aging 
Parents 

Caring 
for Aging 
Parents 

Children 
Over 18  

Cost 
Savings 

1 in 6 
Younger 
Boomers 
purchased a 
multi-
generationa
l home 



83% OF RENTERS WANT TO OWN— 
94% OF RENTERS UNDER THE AGE OF 34 WANT TO OWN  

Why Renters 
Don’t Currently 

Own 

Can’t afford 
to buy (53%) 

Currently 
need 

flexibility 
(19%) 

Don’t want 
responsibility 

(11%) 

What Would   
Cause Renter to 

Buy 

Lifestyle such 
as: marriage/ 
start a family 

(33%) 

Improvement 
in financials 

(26%) 

Desire to 
settle down in 
one location 

(13%) 

Housing Opportunities and Market Experience (HOME) 



Gen Y is the largest cohort 
of home buyers for the  
3rd consecutive year 

2016 Profile of  Generational Trends 



DESIRE OF GEN Y TO BUY IS STILL 
PRESENT 

Fannie Mae, 2013 Demand Institute Housing and Community Survey  
  

59% of young renters (18 to 39) believe owning a home makes more sense 

73% of young renters also believe it would be difficult to get a mortgage today 

75% believe home ownership is an important long-term goal  

73% believe ownership is an excellent investment 

48% of millennial buyers bought a 
home for the pure desire of  
owning a place of their own 

2016 Profile of  Generational Trends 



TRENDS THAT WON’T QUIT 
Moving to the ‘burbs…and 3 beds/2 baths 

Affordability top priority 

Short commute and……schools 

2016 Profile of  Generational Trends 



EXPECTED TENURE HISTORICALLY HIGH 
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Profile of  Home Buyers and Sellers 



DIFFERENT TYPE OF HOME SEARCH 



BUYER USE OF AGENTS 
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2015 Profile of  Home Buyers and Sellers 



AGENT-ASSISTED SALES ALL TIME HIGH 

Profile of  Home Buyers and Sellers 
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